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WEB SITE GUIDELINES FOR 
INDEPENDENT NATIONAL SALES DIRECTORS AND SALES DIRECTORS 

 
As the Internet and social media continue to develop, it has offered Independent National Sales 
Directors and Independent Sales Directors ("Sales Director") new ways to communicate with 
members of their Units or National Areas.   
 
For example, Mary Kay has launched its own social media site, “Let’s Talk” within Mary Kay 
InTouch®.  Let’s Talk has provided independent sales force members with a forum where they 
can provide one another with great ideas, advice and encouragement.  The site also features 
“Circles” where Sales Directors can communicate exclusively with the members of their Units or 
National Areas.  There are many benefits to communicating through these Circles, including the 
fact that the Company has already approved their use and created the technical infrastructure so 
that Sales Directors do not need to reinvent the wheel.  Let’s Talk is also password protected 
within Mary Kay InTouch® and the Circles can only be accessed by members of the particular 
Unit or National Area. 
 
For those Sales Directors who want to create their own website or social media group (such as a 
Facebook group) through which to communicate to their Unit or National Area, the Company 
will permit the creation of such sites, as long as all of the following requirements are satisfied.  
The web site or group must be: 
 
1. Designed and intended to be a communication tool only for area/unit members (and 

adoptees); 
 
2. Accessible only to area/unit members (and adoptees) via a password or other security 

measures and are not viewable by the general public; 
 
3. Limited to area/unit educational, motivational and event-scheduling purposes, not pre-

screening or recruiting purposes; 
 
4. Authored, produced, administered and maintained solely by the Sales Director for 

area/unit (and adoptee) communication purposes only; 
 
5. Accessible by area/unit members (and adoptees) free of charge or free of any other 

consideration; and 
 
6. Designed in such a way as to avoid any confusion that the site is a Mary Kay Inc. 

website. 
 
Please note that Facebook Pages (i.e., Fan Pages) are open to the public and should not be used 
as a vehicle for communicating specific Mary Kay business related information and recognition 
for with you area/unit members. 
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Even when a Sales Director is communicating to her Unit or National Area on a secured web 
site, social media group, or Let’s Talk Circle, the communication: 

1. Should never contain false, misleading or exaggerated earnings claims. 
 

2. Should not misrepresent your relationship with Mary Kay Inc. or suggest that you are an 
employee or agent of the Company; 

 
3. Should not imply either directly or indirectly, that Mary Kay Inc. is endorsing your 

communication; 
 

4. Should not contain content or material that could be construed as offensive, controversial, 
illegal, harassing or distasteful; 

 
5. Should not present false or misleading information about Mary Kay Inc., the Mary Kay 

opportunity or Mary Kay® products or services; 
 

6. Should only contain Company approved statements regarding product claims;  
 

7. Should only include Company trademarks or copy righted materials or images that the 
Sales Directors have been authorized to use by the Company and which have not been 
altered or changed in any way;  
 

8. Should avoid any statement that might be interpreted to order or instruct Independent 
Beauty Consultants or Sales Directors as to what they MUST do, or any statements that 
are directive in nature.  All Independent Beauty Consultants are independent contractors 
and should be accorded discretion as such;  
 

9. Should not include anything that could be construed as tax or legal advice; and 
 

10. Should not include any links to a Mary Kay Inc. website unless the links are consistent 
with the linking policy described in the Company’s Legal-ease Guidelines.  

 
For additional examples of recommended business language, we recommend you review the 
Company’s "Good Business Language" summary, which is available under the Tax & Legal tab 
on Mary Kay InTouch®.  
 


